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Perspective on communication

 How to communicate understandable
 Popularisation 
 Products, texts etc

 How to get attention - PR
 How to establish relations

 Contact, fora , arenas
 Cooperation - projects



Experiences 

 MAR-ECO
 Integrated process science- outreach
 Communication from day one

 Inviting to follow a process
 Communication plan
 Results

 Products, media, arenas, political results 
 Stay in the limelight
 Resources ?



WHAT is interesting - DYLAN?

 National coverage – four locations -
museums
 And a international perspective 

 Holistic - cultural and natural heritage
 Focus on external involvement

 Management, stakeholders 
 Research – management - policy
 Highly focused topic

 Local ownershisp and interest
 On the political agenda – media focused



What do we want?
 Acceptance for common goal

 Managers, stakeholders, public
 Communicate results and process 
 Create arenas, cooperation and 

common projects 
 Local focus – 4 landscapes



What do we want?

 Products and activities 
 Split it up in minor projects

 The importance of synergy
 Talk to head and heart

 Visual 
 Stories and story telling, part of life stories
 Local focus

 Long term perspective 



Local ownership and pride

Clarify and make aware the local cultural and 
natural capital

 Awarness
 Participation
 Pride



Objectives

 How to utilize research  suitable for 
managers?

 How to do it understandable for the 
public and target groups?

 How to identify common interests in 
communication?



Cooperation

 Managers
 Agriculture
 Tourism 
 Regional development
 School - education
 Local communities



Activities – some ideas

 Developing the web site
 Documentation products 
(past – present – future)

 “Check your landscape” 
 Image based show / presentation
 Digital stories

 School resources / kits
 Media ( news/ results – process – applied science)
 TV documentary (?) ( Ut i Naturen NRK)
 Special cooperative projects



Time schedule

 1
 Develop web site
 Media
 Image show – story
 TV documentary – check out
 Local cooperation

 2 (depends on resources)
 A complete book
 Exhibition ( travelling – small sized)
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